
BACK TO SCHOOL AND PREVENTION OF VIOLENCE AGAINST CHILDREN
Community Engagement Through Digiredio Social And Behaviour Change Platform

1

21st of December 2020 28th of February 2021 

Implementation Period
10 Weeks

Duration

01 10

Introduction
The Back-to-School programme was implemented by CBCC 
in partnership with the Ministry of Health with funding from 
UNICEF. 

Objective

Encourage, educate, and empower the parents, children and 
the community at large that schools are safe for the children 
despite the COVID-19 pandemic as long as the safety guidelines 
provided by the government are strictly followed. 

Address issues of child protection, mental health for children 
and child abuse. This is due to the rising cases of child abuse 
that were reported during the prolonged break when schools 
were closed to deal with the pandemic.

Coverage 
•	 40 counties

Implementation platform

DigiRedio is a Social and Behaviour Change (SBC) platform 
facilitates dialogue between multi-sector players and the public 
and private sector to educate, amplify community voices, catalyze 
action, create social accountability, enhance participation at all 
levels for sustainable development.  The platform provides an 
active two-way SBC community engagement, using the 5C’s 
model consisting of: 

	» contextualized conversations, 
	» community trusted leaders,  
	» capacity strengthening, 
	» community voices and 
	» community solutions.  

Rumour Tracking and Feedback system
•	 Angaza System

DigiRedio Implementation
Design and implementation of 
campaign strategy

Audio content aired:
Aired audio proper�es and content
(Spots, Dramas, Anthem, live Interac�ve 
segments, tes�monials, Men�ons, Promos)

56,847

Feedback received :
Feedback received from approximately 
52,423 interac�ve segments through 
SMS, calls, and social media comments.

52,423 

Radio 
Sta�ons

43 
Coun�es

40
Languages

25
Listeners Reached

10million

20,000

564,000
29,000

Reach on social media :

radio presenters trained for 
quality programming

community trusted 
persons engaged

Two-way interactive segments

listener groups facilitating 
community actions

rumours tracked through the 
Angaza Social listening and 
feedback loops closed

205

439

85,129

42

409
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Highlights of Achievements
1  Increased local level radio listenership/reach

DigiRedio is a Social and Behaviour Change (SBC) platform that 
provides two-way SBC community engagements, using the 5C’s 
model consisting of contextualized conversations, community 
trusted leaders, capacity strengthening, community voices 
and community solutions. The platform facilitates dialogue 
between multi-sector players and the public and private sector 
to educate, amplify community voices, catalyze action, create 
social accountability, enhance participation at all levels for 
sustainable development. 43 community radio stations in 40 
counties participated in the daily programs for the campaign, 
reaching an estimated 10 million people.

2 Establishing radio listening groups for further 
discussions and action

Radio listening clubs are important for the vibrancy of radio 
programming, with their members usually the first to contribute 
towards the day’s topic, send greetings to each other and 
so on. Radio club members are also important sources of 
accurate information to other community members. During the 
Campaign, 242 total fan clubs (target 30) were active by end of 
the project. 76% of radio stations had fan/listening clubs, with a 
total fan base of 20, 0000 people.

3  Developing capacity of local radio stations 
In FM Programming

The Digiredio SBC platform is based on the premise 
of adequate capacities of local radio presenters being 
able to carry out effective two-way engagements. 
205 presenters and managers (against a target of 100 
people) were engaged in a series of 7 trainings during the 
campaigns. In addition to updates on the campaign, the 
participants also received training on strategic planning 
and strategies for fan club set up and management.

4  Generating listener analytics and feedback 
and action on campaigns

A key facet of the ‘Turudi Shule na Tumaini’ campaign 
was dynamic radio programming that was made possible 
through insights generated by CBCC Africa’s ‘Angaza’ 
(shine the light) social listening platform that is able to 
identify key and emergent issues for radio discussions 
and solutions, inform policy action, as well as track 
rumours, myths and misconceptions so that they are 
identified and interrupted in a timely manner before 
gaining too much traction.

Three key issues/trends were also noted through ‘Angaza’:
Communities fearing a surge in COVID-19 infections that could affect children, 
teachers and their parents especially those with pre-existing conditions if schools 
were re-opened, saying the government was not ready in terms of schools’ safety 
(lack of classrooms/water/soap/masks etc.)

Children who wouldn’t resume school due to situations that had happened 
during the prolonged school closures-teenage pregnancies, juvenile delinquency 
due to poverty/bad influence that resulted in many street children, alcohol and 
drug abuse, theft. Cultural practices such as disco ‘matanga’ (funeral wakes), rites 
of passages etc. were also highlighted

Rumours on violence against children (VAC) were also identified and addressed 
during the Digiredio radio shows. Some of these included sentiments/comments 
that parents are allowed to punish their children the way they (parents) want, 
child abuse does not exist, cases of defilement should only be handled by family 
members so as to avoid ruining the family reputation in the community, children 
are safe from child abuse as far as they are in school, children rights to be 
abolished, and only adullts go through stress. When it came to disciplining, caning 
children is the only solution, talking to indisciplined children cannot change them, 
technology is a major contributor of children misbehaviour, amongst others.

i

ii

iii

*A total of 30 weekly reports were compiled and shared with the radio stations, partners and government.
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Community Solutions in Response to Bts Campaign

91% of the respondents 
at endline had felt 
motivated and re-

assured by the ‘Turudi shule na Tumaini’ 
campaign regarding children going back to 
school. Respondents also expressed more 
confidence in their abilities to contribute 
towards safety of children in schools e.g. 
providing face masks, handwashing etc. 
Social action was evidenced across the 
country as community members and local 
leaders took it upon themselves to support 
the government’s efforts in re-opening and 
making schools safer. Some of the success 
stories here include:

One community member Mr. Musa 
Khayala used his cow drawn cart to ferry 
water to Mututu Secondary School  daily 
for free as his contribution.

Government officials in Wajir County 
including MCAs supported schools 
and supplied masks to support in the 
preventative measures against COVID 19. 

Lessons and Recommendations
Community Feedback on Schools 
Reopening

Comprehensive information package:  To address safety 
concerns and communicate preparedness of schools reopening 
to parents, students and communities in advance to provide 
assurance, confidence and manage expectations

Community mechanisms for resource mobilization: For 
collective responsibility to encourage sustainable community 
response to pandemics and other disasters

Psychosocial support for children: Strengthen structures, 
processes and capacity in schools and communities  

Special needs and underlying conditions:  Address concerns 
and fears regarding students and teachers with special needs 
and underlying conditions such as diabetes and asthma in the 
school context

Decentralise hotlines and information centres: To ensure that 
information provided is context specific and relevant

Positive parenting: Develop strategies for providing 
opportunities for positive parenting to improve children’s 
discipline and mental well being

Community leaders’ engagement: Enhance their role in 
facilitating positive community engagement in school matters 
and children rights

Community policy dissemination: Create a mechanism for 
disseminating policies and sensitizing communities on issues of 
violence against children including education on child rights

Community Feedback on Prevention Of 
Violence Against Children
Social norms on child abuse: Address social norms around child 
abuse, reporting and related barriers

Safe reporting structures: To enhance safe and confidential 
reporting of cases of abuse

Digital reporting: For reporting cases of violence against children 
to increase level of reporting and create alternative avenues for 
addressing the vice

Justice system: Address the bottlenecks around the justice 
system to increase convictions

Community support: Increase community participation in 
definition, appreciation of and ways of supporting victims of 
violence against children

Alternative positive disciplinary: Increase community 
awareness and appreciation of alternative positive disciplinary 
mechanisms that mitigate violence

Speak more about violence against children:  Encourage affinity 
groups, faith institutions, school clubs and peer educators etc. 
to speak more about violence against children and develop 
mechanisms for creating support for victims

Map the guidance and counselling capacity:  To determine 
gaps and create necessary mechanisms to make them effective 
and efficient in providing psychosocial support to students. This 
should include support to teachers as an interest group

Stigma: Focus on emerging aspects that create stigma for 
students, parents, teachers and create mechanisms to address 
them


